
IFRA CERTIFICATE – 51st AMENDMENT 

ALL REGULATION LIMITS 

SECTION 1: IDENTIFICATION 

Product Name: Red Currant & Thyme Tea Fragrance Oil 

Product Type: Fragrance Oil 

Intended Use: Formulation ingredient for bath, body, and home fragrance products 

Company: The Midwest Sea Salt Company Inc. 

Address: 8694 Rite Track Way, West Chester, Ohio 45069 

Phone / Emergency Phone: 1-513-770-9177 

SECTION 2: IFRA APPLICATION / MAXIMUM USAGE LEVELS 

Application Maximum Usage Level (%) 
1.A – Lip Products of all types (solid & liquid 
lipsticks, balms, glosses) 

NOT ALLOWED 

1.B – Toys NOT ALLOWED 
2.A – Deodorant and Antiperspirant 
Products (all types) 

13% 

3.A – Hydroalcoholic Products Applied to 
Recently Shaved Skin 

22% 

3.B – Eye Products of All Types (make-up 
and eye care) 

24% 

3.C – Men’s Facial Creams and Balms 26% 
3.D – Tampons 23% 
3.E – Baby Creams, Lotions, and Oils 25% 
4.A – Hydroalcoholic Products Applied to 
Unshaved Skin (Perfumes) 

25% 

4.B – Hairstyling Aids and Hair Sprays (all 
types) 

26% 

4.C – Body Creams, Oils, and Lotions (all 
types) 

22% 

4.D – Ingredients of Perfume Kits 23% 
4.E – Fragrance Compounds for Cosmetic 
Kits 

24% 

4.F – Scent Pads and Foil Packs 22% 
4.G – Scent Strips for Hydroalcoholic 
Products 

24% 

4.H – Foot Care Products 25% 
4.I – Hair Deodorants 22% 



5.A – Women’s Facial Creams and Facial 
Make-Up 

26% 

5.B – Hand Creams 22% 
5.C – Facial Masks 24% 
5.D – Baby Powder and Talc 22% 
5.E – Hair Permanent and Chemical 
Treatments (excluding dyes) 

23% 

5.F – Wipes and Refreshing Tissues (face, 
neck, body) 

23% 

6.A – Mouthwash NOT ALLOWED 
6.B – Toothpaste NOT ALLOWED 
7.A – Intimate (Feminine) Wipes 25% 
7.B – Baby Wipes 24% 
7.C – Insect Repellent (applied to skin) 26% 
8.A – Make-Up Removers (excluding 
cleansers) 

22% 

8.B – Hair Styling Aids (non-spray) 22% 
8.C – Nail Care Products 23% 
8.D – All Powders and Talcs (except baby 
products) 

23% 

8.E – Hair Dyes 22% 
9.A – Bar Soap 24% 
9.B – Bath Products (gels, foams, salts, 
oils) 

26% 

9.C – Body Washes and Shower Gels 25% 
9.D – Hair Conditioner (rinse-off) 22% 
9.E – Depilatories 24% 
9.F – Face Cleansers and Scrubs 25% 
9.G – Facial Tissues, Napkins, and Paper 
Towels 

24% 

9.H – Feminine Hygiene Pads and Liners 23% 
9.I – Liquid Soap 22% 
9.J – Toilet Paper 26% 
9.K – Shampoos (all types) 25% 
9.L – Shaving Products 25% 
9.M – Aerosols, Air Fresheners, and Sprays 25% 
10.A – Handwash Laundry Detergents 23% 
10.B – Fabric Softeners (including sheets) 25% 
10.C – Household Cleaning Products 24% 
10.D – Machine Laundry Detergent and 
Bleach 

24% 

10.E – Hand Dishwashing Detergents 23% 
10.F – Hard Surface Cleaners 24% 
10.G – Diapers 22% 
10.H – Shampoos for Pets 23% 
10.I – Dry Cleaning Kits 23% 



10.J – Toilet Seat Wipes 23% 
11.A – All Non-Skin Contact Applications NO RESTRICTION 
11.B – All Incidental Skin Contact NO RESTRICTION 
11.C – Air Fresheners and Fragrancing (all 
types) 

NO RESTRICTION 

11.C.i – Plug-ins and Electrical Devices NO RESTRICTION 
11.C.ii – Potpourri, Sachets, Powders, 
Incense 

NO RESTRICTION 

11.C.iii – Reed Diffusers and Lamp Rings NO RESTRICTION 
11.D – Animal Sprays and Cat Litter NO RESTRICTION 
11.E – Candles NO RESTRICTION 
11.F – Deodorizers and Maskers NO RESTRICTION 
11.G – Floor Wax NO RESTRICTION 
11.H – Fuels and Paints NO RESTRICTION 
11.I – Insecticides (non-skin contact) NO RESTRICTION 
11.J – Machine Dishwashing Products NO RESTRICTION 
11.K – Machine-Only Laundry Detergents NO RESTRICTION 
11.L – Odored Distilled Water (steam irons) NO RESTRICTION 
11.M – Plastic Articles (excluding toys) NO RESTRICTION 
11.N – Scratch and Sniff Products NO RESTRICTION 
11.O – Scent Packs NO RESTRICTION 
11.P – Shoe Polishes NO RESTRICTION 
11.Q – Toilet Blocks NO RESTRICTION 
11.R – Treated Textiles NO RESTRICTION 
11.R.i – Starch Sprays and Treated Fabrics NO RESTRICTION 
11.R.ii – Fabric Deodorizers and Tights with 
Moisturizers 

NO RESTRICTION 

SECTION 3: GENERAL INFORMATION 

The IFRA Standards regarding use restrictions are based on safety assessments by 
the Research Institute for Fragrance Materials (RIFM) Expert Panel and are enforced 
by the IFRA Scientific Committee. 
 
It is the responsibility of the customer to ensure the safety of the final product 
containing this fragrance by appropriate testing.



 


